
●  Products mainly purchased from each; 
●  Customer service and trading hours; and 
●  The general opinion that foreign operated grocery retailers 

perform better than South African ones.

4.  Small and independent grocery retailers
Conditions before and after a shopping mall or centre opened in 
your area

Any information you submit should (where possible) outline 
conditions (i) before and (ii) after a shopping mall or centre opened 
in your area and should focus on the following points:
●  Distance (e.g. what is the distance in kilometres between your 

business and the nearest shopping mall or centre?)
●  General effect (e.g. what was the general effect (negative and 

positive) on your business?)
●  Sustainability of your business (e.g. have your turnover and 

profit margins increased, decreased or stayed the same?).
●  Ownership (e.g. have you now sold a portion or all of your 

business and why?). 
●  Product variety (e.g. has the variety of products you sell 

changed? Have the stock levels you hold changed? If there has 
been a change, explain what caused the change)

●  Top 5 products (e.g. what are the top 5 products you sell 
based both on volume and on sales revenue?)

●  Employment (e.g. have you noticed an increase or decrease in 
the number of people employed? Does your business employ 
people and if so, how many?)

●  Numbers (e.g. has the number of spaza shops or other small 
retailers in your area declined, remained the same or increased 
after the mall or shopping centre opened in your area?)

●  Barriers (e.g. what are the main barriers or difficulties you face 
in expanding your business or competing with supermarkets in 
shopping malls or centres in your area?) 

Competition with other small grocery retailers

We would like to hear how your business competes with other small 
independent businesses (both local and foreign-operated) situated 
nearby. Please provide information or your opinion on each of the 
following points: 
●  Do local and foreign operated stores offer different kinds of 

products?  Do prices differ for the same type of product?
●  On which aspects do foreign and South African operated 

grocery retailers compete or differ the most? (e.g. price, quality, 
customer service, etc.)

●  How do your trading hours compare to other local and foreign 
operated businesses close to you? 

●  Where do you source the products you sell?
●  What is your opinion on some people’s belief that foreign operated 

grocery retailers perform better than South African ones?

5.  How do I submit information and documents?
The submissions must be marked for the attention of Ms Louise du 
Plessis, Head: Technical Team; Market Inquiry into the Grocery Retail 
Sector.  Submissions may be hand-written or typed and must be sent 
by email, hand delivery or post:

Email: retail@compcom.co.za
Hand delivery: Uuzaji Building, Block E, Second Floor, The DTI 

Campus, 77 Meintjies Street, Sunnyside, Pretoria, 
0002

Post: Private Bag x23, Lynwood Ridge, Pretoria, 0040
●  We would prefer all submissions to be in English.
●  Please visit our website (www.compcom.co.za) for more information 

relating to the Inquiry.
●  Please contact the Inquiry at 012 394 3200 or 012 394 3320 for 

more information and for assistance if you are unable to write or 
type; if you have difficulty in making a confidentiality claim; if you 
have difficulty in accessing our website; if you are unable to make 
submissions in English; or for any other assistance in making your 
submissions.

6.  How do I make a confidentiality claim?
Confidential information means trade, business or industry information 
that has economic value and is not generally available to or known to 
others.
If you regard the information and documents you submit to the Inquiry 
as confidential, you may protect it from being shared with third parties 
by making a confidentiality claim. If you do this the Commission will not 
release any information you submit to the public without your consent, 
unless the Competition Tribunal orders that the information received is 
not confidential and therefore may be released.

To make a confidentiality claim on any information and documents you 
submit to the Commission, you must complete a CC7 Form (available 
on Commission’s website: www.compcom.co.za), and submit the 
form with a written explanation (hand-written or typed), stating why 
the information and documents you provided are confidential. 
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Who is the Competition Commission?

The Competition Commission (Commission) is an independent 
body created by the Competition Act, 89 of 1998 (the Act) to 
perform investigations. It reports to the Economic Development 
Department.

What do we do?

We conduct market inquiries, among other things, to help us 
understand how different sectors and markets operate. We identify 
issues and practices that may prevent competition and seek 
remedies to promote fair and equitable market conditions for all 
concerned. 

For more detailed information on market 
inquiries, go to page 3.

What is this grocery retail sector market 
inquiry about?

In November 2015, we began a market inquiry into the South 
African grocery retail sector because we believe certain features of 
the sector may be affecting competition and society negatively, and 
therefore may conflict with the Act’s purpose.

The Inquiry will assess competition in the grocery retail sector and 
how it affects small and independent retailers in townships, peri 
-urban areas, rural areas and the informal economy.

For a detailed list of the 6 objectives defining the 
Inquiry framework, go to page 3. 

Who is covered by the Inquiry?

● Consumers (go page 4 for more detail)
● Small and independent grocery retailers – this includes any 

corner spaza, home spaza, hawker, general dealer and all other 
independent grocery retailers in townships, peri-urban areas, 
informal settlements and rural areas. (go to page 5 for more 
detail) 

Please see page 6 for more detail on making 
submissions

1.  What is a market inquiry?
The Commission is empowered by the Act to conduct market inquiries, 
which are defined as “a formal inquiry in respect of the general state 
of competition in a market for goods or services, without necessarily 
referring to a specific conduct or activities of any particular business.” 

During a market inquiry we investigate, identify, analyse and, where 
appropriate, make recommendations to address any competition 
problems. 

2.  What are the 6 objectives of this inquiry?
● Objective 1:  The effects of the move by national supermarket 

chains into townships, peri-urban areas, rural areas 
and the informal economy.

● Objective 2:  The effects of property developers and national 
supermarket chains entering into exclusive lease 
agreements that restrict landlords from leasing out 
space to potentially competing retailers.

● Objective 3:  The dynamics relating to competition between 
foreign and South African operated small and 
independent retailers (i.e. spaza shops, general 
dealers etc.).

● Objective 4:  The impact of regulations, municipal town planning 
and by-laws on small and independent retailers.

● Objective 5:  The impact of buyer groups on small and 
independent retailers.

● Objective 6:  The impact of certain identified value chains on 
the operations of small and independent retailers. 
These value chains are essential product supply 
chain which will be identified during the course of the 
Inquiry.

● We would like to hear your views generally in relation to any of the 
6 Inquiry objectives set out above and specifically in relation to 
the points outlined in page 4 and page 5 below. 

● Where possible, we encourage consumers and small businesses 
to make submissions in groups – social groups, church groups, 
ward councils, stokvels etc.

● If you regard the information and documents you submit to the 
Inquiry as confidential, you may protect it from being shared with 
third parties by making a confidentiality claim (go to page 6 for 
more information). You can also contact the Inquiry Team to get an 
explaination on how such claims work.

3.  Consumers
Conditions before and after a shopping mall or centre opened in 
your area

Any information you submit should (where possible) outline 
conditions (i) before and (ii) after a shopping mall or centre opened 
in your area and should focus on the following points:

●  Product prices of groceries (e.g. Do you now pay more, or 
less for groceries? Have you noticed an increase/decrease in 
prices by small retailers?)

●  Quality of products and services (e.g. How do the products 
and services in spaza shops or other small retailers compare 
to supermarkets in shopping malls or centres in your area: 
freshness, taste, labelling and packaging, nutrition and health 
standards of products and services?)

●  Product variety (e.g. Do you have more or fewer products to 
choose from?)

●  Spending patterns (e.g. Which products do you usually buy 
from supermarkets in shopping malls or centres and which from 
spaza shops or other small grocery retailers in your area?) 

●  Spending frequency (e.g. How often each month do you 
buy groceries from supermarkets in shopping malls or centres 
compared to spaza shops or other small grocery retailers?)

●  Convenience (e.g. How far are stores from your home? What 
time do stores  open in the mornings and close in the evenings? 
Is it still easier to buy your groceries from spaza shops or other 
small grocery retailers?)

●  Employment (e.g. Have you noticed an increase or decrease in 
the number of people employed in your area?)

●  Numbers (e.g. Has the number of spaza shops or other small 
retailers in your area become less, remained the same or 
increased?)

Competition between foreign and South Africa operated small 
grocery retailers

We would like to hear your views on competition between foreign 
and South African operated small grocery retailers in townships, 
informal settlements, peri-urban and rural areas, in particular, 
regarding the following:

●  Product variety and availability of stock;
●  Product prices;
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