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DECEMBER 5 WORLD COMPETITION DAY 

 

On 5 December 2017 the Commission will join a global network of civil society organisations and 

competition authorities worldwide to mark World Competition Day. 

 

World Competition Day seeks to create awareness and bolster support for the effective implementation of 

competition regimes around the world. In addition, the Day aims to highlight the benefits of a competitive 

market structure for consumers as well as the role they can play in supporting competition regimes 

worldwide with a view to achieving economic growth and inclusivity.  

 

The theme of this year is: “Re-imagining Competition Policy and Law in the Era of Disruption”. Disruptive 

digital technologies and the resulting impact on business, competition and regulation has sparked debate 

globally, particularly with reference to regulatory challenges and interventions.  

 

New ways of doing business, particularly through the use of innovative online platforms, has transformed 

traditional business models across various sectors worldwide. This has created a need for policy makers 

to address how competition authorities approach and respond to disruptive technologies i.e. embracing 

innovation and change while also promoting fair competition and protecting consumers. 

 

Background 
 

On this day, 5th December 1980, the Set of Multilaterally Agreed Equitable Principles and Rules for the 
Control of Restrictive Business Practices (UN Set) were approved by the UN Conference on Restrictive 
Business Practices. World Competition Day is thus observed on 5 December annually. 
 
[ENDS] 

 
For media enquiries or to request interviews, please contact: 

Sipho Ngwema, Head of Communications 

On behalf of: The Competition Commission of South Africa 

Tel: 012 394 3493 / 078 048 1213 / 081 253 8889 

Email: SiphoN@compcom.co.za 

 

Find us on the following social media platforms: 

  

Twitter:                   @CompComSA 

Instagram:      Competition Commission SA 

Sound Cloud:         Competition CompComSA 

Facebook, Linkedin and YouTube:   The Competition Commission South Africa 
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