
 
 
 
 
 
 
 
 
 
 

  
 

Media Advisory 
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04 November 2020 

 

COMPETITION COMMISSIONER TO LAUNCH THE COMMISSION’S COMPETITIVE STRATEGY IN 

SOUTH AFRICA’S DIGITAL ECONOMY 

 

Members of the media are cordially invited to join the Competition Commissioner Tembinkosi Bonakele 

on the occasion of the launch of the Commission’s competitive strategy in South Africa’s digital economy. 

The launch will be held virtually on the second day of the 14th Annual Competition Law, Economics and 

Policy Conference on Wednesday 04 November, at 09h30. Members of the media are requested to join 

and cover the launch via a Zoom link  

https://us02web.zoom.us/webinar/register/WN_xQlsUva8RRexTONw-4Eqbw 

 

Titled “Competition in the Digital Economy” provides a review of the emerging competition issues in e-

commerce, consumer empowerment and guides businesses on our approach.  

 

The report addresses how South Africa’s competition laws can be implemented to achieve equitable 

outcomes in this the digital economy and our intentions in this regard. It also takes a closer look at the 

leading digital disrupters and their impact on established industries:  

 

1. Amazon, a leader in creating a new marketplace, e-commerce, started with an online bookstore, 

founded in 1994. Since then, it has transformed into a company that can dominate any industry it enters. 

Its reach extends far beyond books and package delivery to health care and media production. With its 

launch of Amazon Web Services, Amazon is now one of the most valuable companies in the world, valued 

at roughly $800 billion. Yet it started as an e-commerce site to sell books. 

https://us02web.zoom.us/webinar/register/WN_xQlsUva8RRexTONw-4Eqbw
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2. Netflix, a disrupter to the video rental business, was founded in 1997. It was a major disrupter to brick-

and-mortar video renters such as Blockbuster, which has consistently closed its stores ever since. 

 

3. Airbnb, which has upended the hospitality market, was founded in 2008 and is currently valued at 

roughly $38 billion. It is the most successful worldwide conduit between short-term renters and owners, 

yet it does not own any of its real estate. 

 

4. Uber, the ride-hailing platform, is disrupting the traditional taxi business in the 10 short years since its 

founding. Yet, Uber does not own or manufacture any vehicles. 

 

In October 2020, the United States Department of Justice filed an antitrust lawsuit to restrain Google LLC 

(Google) from unlawfully maintaining monopolies in the markets for general search services, search 

advertising, and general search text advertising in the United States through anticompetitive and 

exclusionary practices, and to remedy the effects of this conduct. This lawsuit strikes at the heart of 

Google’s grip over the Internet for millions of consumers, advertisers, small businesses and entrepreneurs. 

These and other anticompetitive practices that are being investigated by competition authorities in other 

jurisdictions, harm competition and consumers, reducing the ability of innovative new companies to 

develop, compete, and discipline their behaviour.  

 

“We have taken a decisive and proactive stance to ensure the balance of economic forces favour a shift 

to facilitating entry and a more competitive digital economy. This requires removing barriers of entry, 

including those created by dominant platforms, and preventing concentration in the development of the 

online economy in South Africa,” says Tembinkosi Bonakele, Commissioner for the Competition 

Commission of South Africa.  

 

[ENDS] 

 

Issued by:  

Siyabulela Makunga, Head of Communication/Spokesperson  

On behalf of: The Competition Commission of South Africa 

Tel: 012 394 3493 / 072 768 0238 / 067 421 9883 
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Email: SiyabulelaM@compcom.co.za  

 

Find us on the following social media platforms: 

Twitter:                   @CompComSA 

Instagram:      Competition Commission SA 

Facebook, Linkedin and YouTube: The Competition Commission South Africa 
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